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“Across our enterprise, we want to create
systemic change because that’s how we’ll
grow as a business and how we’ll make
real social impact. Anyone can create a PSA.
Or write a check. Or back social justice
organizations and charity partners.
That’s not creating change, that’s ticking
a box. Creating change starts with
understanding the landscape, choosing
your partners, sharing your platforms,
reach and skills.”
Dennis Williams
SVP, Corporate Social Responsibility
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“Traditional corporate
philanthropy — making
commitments, working
with partners, making
donations — frequently
makes very little difference.
This is because these actions
often do nothing to address the
systemic inequity we all know
exists, sometimes it’s because
corporations just find it easier to
write a check.
Over the past year, we’ve been
working to do more than just
write a check. We took an
opportunity to reassess who
we work with and how we could
truly engage with them.

What if we
stop calling it
corporate social
responsibility?
WarnerMedia Equity & Inclusion Report 2020/21
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As a business, our power is in the
narrative. Our platforms help
shape culture around the world.
So we decided to use the entirety
of WarnerMedia’s resources to
support social justice.
This meant giving our partners
both access to our platforms and
the ability to shape the narrative
themselves. Like the work we did
with the NAACP, where Issa Rae
fronted a PSA (public service
announcement) encouraging people
to become poll workers. The PSA
was targeting Black audiences,
and it was written, directed and
produced by Black women. So our
partner didn’t just get our financial
donation, but also our creative
resources and audience reach.
This approach was incredibly
important when it came to the
work we did during the pandemic.
It was powerful to realize that we
could play our part in saving lives.
By educating and disseminating
information, we could help people
protect themselves and their
loved ones.
So, I’ve stopped thinking about us
as the corporate social responsibility
team, and I’ve started thinking
about us as the social impact team.
Because that is what we’re doing.”
Dennis Williams
SVP, Corporate
Social Responsibility
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We shared our
platform and resources
with our partners
so that they could
shape the narratives
Alexis Abarca

“Be a hero. Be a poll worker,”
said Issa Rae as she rallied volunteers
for Power to the Polls.

In 2020, we
committed
to advancing
social justice

“I’m a human, just like you,”
said members of the trans
community in the Human Rights
Campaign’s “See each other.
Save trans lives.”

“History is made by everyday people,
so vote early, vote by mail, vote,”
said the Color of Change PSA.

$15 million pledged

“Stop hurting us. Stop stereotyping us,”
said Jon M. Chu, Lisa Ling, Olivia Liang and
other members of the AAPI community
with the AAJC. “Learn our history, because
Asian American history is American history.”

to stand up to racial inequity
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We shared
the success

100+ PSAs

We were
humbled by how
our employees
stepped up

1 billion+

5,250+
employees

were distributed across the
WarnerMedia ecosystem

We amplified
these voices across
our own channels

volunteered

earned impressions
delivered

30,755 hours

100 million+

to help our communities

viewers

They donated

$100 million+
worth of creative resources
and in-kind ad placements
given to our partners

$2.6 million
We added

We championed
civic responsibility

$2.3 million

We partnered with Rock the Vote
to help young people build their
political power. We also engaged and
informed U.S. voters with our Citizen
by CNN platform, where we paired our
journalists with cultural newsmakers
to discuss the major issues.

to support disaster relief
and non-profit causes
around the world.

Explore our action

WarnerMedia Equity & Inclusion Report 2020/21

Workforce

Content

Programs

Communities

98 / 105

We supported
our creators during
the pandemic

We put public health first

$100 million
fund launched

for U.S. production crews affected
by the coronavirus shutdowns.

In 2020, we
put our arms
around our
communities

$750,000
emergency
grants

for freelancers in the U.K.’s
creative industries, via the
Film and TV Charity, and the
Theatre Artists Fund.

$25,000
donated
Watch the video
Read more
Listen to the podcast
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 ot questions about the Covid-19 vaccine?
G
You’re not alone. CNN’s Dr. Sanjay Gupta answers
questions from Daveed Diggs in this Ad Council PSA.

plus all licensing fees and
revenue raised from the
comedy “Ausgebremst”
was donated to #Kunstnothilfe
in Germany.

Workforce

We helped the world’s most
loved creative institutions
Like the Apollo Theater in NYC, the Southbank Centre
in London and imagineNATIVE in Canada. We also
contributed $1.6 million in funding to support over
40 identity-based, virtual film festivals.
And we teamed up with the Ad Council
to encourage everyone — from Bogart to
Neo to Aquaman — to mask up and save lives.
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WHEN HE
OR SHE
ISN’T ME
To help every child
feel accepted, Cartoon
Network partnered
with The National Black
Justice Coalition. The
result: a comic strip that
teaches kids about gender
pronouns and respect.
Mai Phung
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“Young people are often afraid
to show up authentically for
fear of sexism, homophobia
and transphobia. But, when we
normalize sharing pronouns, we
normalize acceptance of everyone.
We wanted young people who
identified with those represented
in the comics to feel seen and
acknowledged. To know that their
favorite cartoon brand supports
them being themselves.

Content

We also wanted to speak to those get to see themselves on screen
and know their favorite channel
who want to be allies, because
sometimes children lack the words thinks they’re rad? YES.’
to express support and empathy.
We know we have a far-reaching
platform at Cartoon Network,
When the comic was released we
received feedback like: ‘I wish I had so it’s our responsibility to spread
love and acceptance. I was so
seen this sort of thing as a kid.
proud to be part of this project.”
I definitely would have come out
sooner than I did,’ and ‘It makes
Mai Phung 
me feel seen, and it warms my
Art Director at Cartoon Network
heart. All the younger ones who
Social Media
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See the comic
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The long hours and
unpredictable schedules
of the TV and film industry
make raising a family tough.
So Warner Bros. helped to
launch The WonderWorks,
the first full-time education
facility for the under 5s
at its Leavesden Studio
in the U.K.

“In our industry, we are constantly
working to ever evolving deadlines.
You can come in to work one day
and everything you have been
working towards has changed;
a revised schedule, sets brought
forward, meetings moved…
When you’ve got children who
rely on structure, being told that
a meeting has been moved to
8 a.m. becomes especially tricky.
I often feel conflicted between
my duties at work and the care
I want to give as a mother.

“THIS ISN’T
CHILDCARE, IT’S
AN EXTENSION
OF MY FAMILY”

It got even trickier in 2020.
Covid restrictions meant that the
network of family and friends

Rachel

daughter is on site being given
the best care. It means I can focus
my attention where I need to and
that I can accommodate lastminute changes. I don’t see this
as a childcare facility, but more an
extension of my family and I have
regained the support network
that I felt I’d lost.

My daughter started at the
The WonderWorks when she
was 14 months old and loves it.
She gets the freedom to explore,
create and develop among her
peers. When she comes home,
I rely on for childcare was not
she is always so excited to tell me
able to support us. I felt incredibly about her day… well, as much as
isolated and really didn’t know how a toddler can!”
I was going to manage. But I knew
Rachel Ziegelmeier
I had to because the lockdown and
Production Buyer for Set Decoration
being on unpaid maternity leave
Warner Bros. Studios, Leavesden
meant I was financially unstable.

The WonderWorks has meant
everything to me. It has given me
the opportunity to fulfil my duties
at work, while knowing my
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Explore The WonderWorks
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POST-PRODUCTION
CATERING SERVICES
COSTUME DESIGNERS
PROP MAKERS
EVENT MANAGERS
PHOTOGRAPHERS
VIDEO EDITORS
SECURITY
SOUND ENGINEERING
TRANSLATORS
POST-PRODUCTION
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Sharing our resources
We know that suppliers from
underrepresented groups struggle
to get access into our industry.
We’re working to change this.
We offer our partners access to our
teams for more diverse crew hiring
and more inclusive writers’ rooms.
We’ve also compiled The Red Book,
a directory of businesses and
suppliers run by women, people of
color and the LGBTQ+ community —
from sound technicians to boom
operators to craft services and
post-production. All certified.
All experts. All talented.
We’re sharing The Red Book with
other U.S. studios looking to increase
diversity in their suppliers.
“The Red Book was just one of the
ways we supported our suppliers
in 2020,” said Melanie Gunn-Nieves,
Manager of Supplier Diversity.
“We assisted diverse suppliers in
maintaining important certifications
and hosted virtual business
development networking events.
Our Supplier Diversity program is a
catalyst to achieve a more inclusive
supplier base. It reflects our belief
that diversity is a critical and
powerful business imperative.”
Become a WarnerMedia supplier
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Read the full WarnerMedia Equity
& Inclusion Report 2020/21
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